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Visual ad analysis
The visual ad is in support of the idea that students should wear school uniforms. Though many people have different ideas conacring school uniforms, I believe school uniforms are crucial in learning because they bring equality amongst the students. Schools that do not have uniforms for students should consider introducing uniforms for the students. All the stakeholders should also rally for schools to have uniforms for the students. The government, for example, should make it mandatory for students of all grades to have school uniforms when they go to school. No student should be allowed in school without a school uniform. This should be a rule for both private and public schools across the United States. 
The target audience of the visual ad are parents, teachers, the government, students, and all other education stakeholders. This audience needs to know the importance of students wearing school uniforms. The government is the prime audience of the ad because it is responsible for enacting laws and policies in schools. The government should make it mandatory for all students to wear school uniforms. 
The ad can be presented in local newspapers and magazines. I would be put the ad in newspapers like the New York Times, Washington Post, and The Independent. The Education magazine would also make a good platform for the ad to be presented. 
[bookmark: _GoBack]The mode of persuasion used in the ad is ethos. Ethos convinces the audience via the authority or credibility of the persuader. In this case, the students have spoken for themselves; that they feel good in school uniform. They are the biggest stakeholders in the school system. The ad shows a boy and a girl with the words, "Boys and girls will feel familiar with the school by wearing uniforms of what they are part of." This is an argument presented by the students themselves in support of wearing school uniforms. The students are arguing that with the school uniforms, they can relate with the school. The visual ad shows a boy and a girl in uniform, which would imply they love it. This evokes the feeling that students are happy when they are in school uniform than when they are not in uniform. 
